
Overview	

These guidelines are suggestions for the public as well as Broward College employees, students 
or contractors who participate in the “2014 Florida Gubernatorial Debate at Broward College” 
social media channels: Facebook, Twitter, YouTube, Google+ and a blog.	


Objectives	

■ The Gubernatorial Debate social media channels are information-based channels where 

individuals can access information before and during the debate. 	


■ Views and opinions expressed via these channels do not represent that of the debate 
partners (Leadership Florida, Florida Press Association), the debate host (Broward 
College), sponsors or any persons associated with the presentation of the 2014 Florida 
Gubernatorial Debate at Broward College.	


Participation	

Individuals who participate in social media interactions associated with the debate should 
always use caution when posting your comments and opinions.  We encourage a respectful, 
productive dialogue among all participants.  	


Remember, your comments are a part of your digital footprint and a part of your personal 
responsibility. 	


Violations & Consequences	

We reserve the right to delete individual postings for the following violations: 	


■ Inappropriate/offensive language and images about the following: (including, but not limited 
to) race, religion, gender or sexual orientation 	


■ Threats, harassment, discrimination, etc.	


■ Privacy violations	


■ Trolling (copying/pasting the same post in several areas and is non-productive); spam/sales/
promotion of services; copyright/trademark infringement 	


The Facebook “profanity filter” will be turned on and Facebook may block certain posts that it 
thinks are inappropriate. Please refer to the following statements made by the social media 
channels:	


Facebook’s Statement of Rights and Responsibilities: https://www.facebook.com/legal/terms 	


Facebook’s Community Standards: https://www.facebook.com/communitystandards 	


Twitter Rules: https://support.twitter.com/articles/18311-the-twitter-rules 	


YouTube Terms of Service: https://www.youtube.com/t/terms 	


Google Terms of Service: https://www.google.com/intl/en/policies/terms/ 

Note:	

The policy language indicates that 
the social media channels are an 
open forum for civil discussion/
dialogue open to all viewpoints. 
The channels will contain 
postings and messages from 
outside groups that may carry 
political messages (pro/con a 
candidate). These postings 
(tweets/comments/etc.) will not 
be adjusted, deleted, etc. unless 
they violate guidelines outlined in 
this document. 	


Please note that depending on 
engagement, there may be more 
posts in favor of one candidate 
or party than another. This will 
not be monitored or acted upon. 	


Broward College reserves the 
right to amend or modify the 
social media channels at any time.	


Social Media Contacts:	

Diana Pierre-Louis, Empower Your 
Brand: 
Diana@EmpowerYourBrand.com 	


Aileen Izquierdo, Broward College: 
aizquier@broward.edu 	


Gregg Sekscienski, Broward College: 
gsekscie@broward.edu  !
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